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Tourism is becoming one of the most important so-
cial and economic activities in the world today. The number of
domestic and international travelers is steadily increasing and

many countries are now seeking to develop tourism for its many
benefits.

Whether for pleasure or for business, travel demand is
rapidly growing. Higher incomes, more leisure time, changing
lifestyles, increased overseas visiting and a growing number of
people reaching retirement age—all indicate that the tourism
industry will continue to expand. The industry has responded
to the increased growth opportunity with new hotels, resort
destinations and convention centers as well as growing local
service industries which support the needs of the tourist.

Tourism is an industry that employs more people world-
wide than any other enterprise. It is an industry that will be
the world’s largest by the year 2020. Obviously, an industry of
this size has a tremendous impact on the lives of individuals
and the economies of nations. The explosive growth of the tour-
ism industry has created a demand for professionals who are
committed to professional careers in the industry. It demands
the services of well-trained, enthusiastic and responsible indi-
viduals.

Principles of Tourism Part I! introduces the reader to the
socioeconomic, environmental and cultural impact of the tour-
ism industry. It also gives an overview of the travel sectors--
their development, composition, and roles in tourism as well as
the different trends and types of operation of each sector. Learn-
ing objectives are provided at the beginning of each chapter.
Chapter summaries, discussion questions, and references are
found at the-end of each chapter.

This book is an introductory texthook for college and uni-
versity courses in tourism. It provides useful information to tour-
ism faculty, tourism promotion and development organizations,
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